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zvori podataka 
 

– 
- -

   

Strategic Marketing for Non-Profit Organization  
 

 

  

Wider benefits of investment in the cultural heritage in South-East 
Europe  

Guidance on heritage assessment
 

 JUGOLEX GLOSAR  

 
 

Kako pripremiti biznis plan?   

 Model upravljanja rizicima kod javnih projekata
 

 
 -

   

 Brands and Branding d  

chool of Architecture Construction and Planning, 
Project risk   

   
Knowledge policy: challenges for the 21st century, 
-82  

Needs Assessment Report – Political Sustainability of the Ljubljana 
process  

 Rehabilitating our Common Heritage: Heritage Assessment Report 
– Croatia  

 Impact Assessment: The Wider Benefits of Investments in Cultural 
Heritage in the Western Balkans  

 Ljubljana Process II: Rehabilitating our Common Heritage - Business 
Planning and Fundraising Strategy  
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Creative industries Mapping Document
  

The Creative Economy: A New Definition  
 

-
 International Marketing Review –  

 The International Journal of Cultural Policy  

Conservation Principles, Policies and Guidance: for the 
Sustainable Management of the Historic Environment,   

Western Balkans – Towards a more integrated Europe, 
 

Practical Guide to contract procedure for EC external actions 

  

The Rise of Creative Class”   
 

Pravni i sociološki aspekti volontiranja u civilnom sektoru

  

 
  

 33 -
  

 

A Charter for the Protection and Management of the Archaeological 
Heritage,  

The Burra Charter – The Australia ICOMOS Charter for Places of 
Cultural Significance  

 
 

– 

 
  

–
– 



 

-

-  
 

Project Management: A Systems Approach to Planning, Scheduling, and 
Controlling  

  

Socijalni marketing:  
 

Upravljanje marketingom: analiza, planiranje, primena i kontrola
  

Focus groups: A practical guide for applied research
 

-
 

Sociologija sela -  

Kulturna baština I  

 Kulturna baština II  

  
 

ssessing Values in Conservation Planning: Methodological Issues and 
Choices, Assessing the Values of Cultural Heritage  

 

Linking Universal and Local Values: Managing a Sustainable 
Future for World Heritage

–
13 

Public Opinion Quarterly
–  

 Poslovanje medija: osnovni principi
 

revizorskih standarda u funkciji harmonizacije sa Evropskom unijom  

-kulturno istorijsku celinu Senjski 
Rudnik  

-
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- -  

- International 
Conference: Revisiting Kathmandu  –29 

 

-
 Creative Economies, Creative Cities: 

Asian-European Perspectives. -  

-  -
-   

  

-
 

 Evaluating Development Co-
operation: Summary of Key Norms and Standards  

Operational Guidelines for the Implementation of the World 
Heritage Convention   

 

Sustainable development strategies in Europe
 

European Cultural Heritage: A review of policies and practice
 

–  

A Guide to the Body of Knowledge
 

a  Ljubljana process II: Rehabilitation our common 
heritage - , 

 

Pogled s vrha ludaje – 
 

 Serbian-Bosnian Spa Adventure – 
 

-
 

 Razvojna uloga kreativnog sektra i njegova pozicija u politici 
zapošljavanja
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eritage for development: new vision and perception 
for cultural heritage in SEE throuth Ljubljana Process   

U   
 

Heritage for 
development: new vision and perception for cultural heritage in SEE through Ljubljana 
process  187-  

Sponzorisanje kulture   

Management Plans for World Heritage Sites A practical guide
 

-  Revitalizacija graditeljske baštine: integracija staro-novo
 

Preserving the Built Heritage: 
Tools for Implementation  

Smjernice za kulturno naslje – 
   

Proactive Risk Management
 

 

  

Appraisal and Evaluation in Central Government
 

Journal for Cultural Economics -12  

Economics and Culture  

conomics of cultural policy  

Manual for the Preparation of Industrial Feasibility Studies – 
 

How to Prepare Your Business Plan UNCTAD – 
 

Convention concerning the Protection of the World Cultural and Natural 
Heritage  

 Convention for the Safeguarding of the Intangible Cultural Heritage
 

perational Guidelines for the Implementation of 
the World Heritage Convention WHC  

 Operational Guidelines for the Implementation of 
the World Heritage Convention  
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Centre  

Konvencija o zaštiti svjetske kulturne i prirodne baštine  

) 
  

eparing World Heritage Nominations

-643-   

Marketing 
–16 

Tekst konvencije o zaštiti arhitektonske baštine Evrope

-  

  Upravljanje markama  

-
- -

-  
 

- planiranje, strategija, komunikacija
-

 
 

 

WEB IZVORI 
 

  
-   

 
  

 
 

 
  

 
 

 





 

 

 

 
 
Advertajzing – 

 

Adaptacija/adaptivna 
 

Ambijentalna vrednost –  

 

 

 
 

Analiza „šta–ako“ -  – 

 

Biznis plan 
 

Bottom-up pristup - 
 

Brainstorming metoda 

 

Brend   

Brza procena rizika 

 

Cash flow – 

  

Dijagram toka/Mapiranje procesa 
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Dislokacija 

 

aj – 

 

Estetsk  
 

 

Evaluacija 

 

Finansijsko planiranje 
 

Interaktivni pristup 

 

 – 
 

 

 

 

Konkurencija koja zadovoljava istu vrstu potrebe 

 

Konsolidacija ili konstruktivna sanacija 

 

Konzervacija 
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Korisnici kulturnog dobra 

 

Kreativne industrije 

 
 

  

 

 
 

  
  

 

 
izraza 

 

Kreativna ekonomija 
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-

  

Kulturna baština 
   

 

Kulturna dobra 

 

 
 

 –
 

Living Heritage pristup 

 

Marketing miks 
 

Marketing strategija – 

 

Matrica rizika (Risk Matrix) 

 

Monitoring  

 

 

– 
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Opreznost 
 

Planiranje upravljanja 

 

PEST analiza (PEST – Political, Economic, Social and Technological) 

 

Pouzdanost 
 

PRAG 

 

 

 

Princip društvene rentabilnosti 
 

 

Proces biznis planiranja 

 

Publicitet -
 

Razumljivost 
 

Registar rizika 



 

 

Rekompozicija ili anastiloza – –  

 

Rekonstrukcija 

  

 

Relevantnost 
 

Restauracija 
 

Revitalizacija 

 

tine 

 

Socijalna vrednost kulturne baštine  

 

Studija izvodljivosti 

 

SWOT analiza  4 
    

   
 

Top-down pristup, 

 

Uporedivost podataka 
 

– 
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Values-based pristup 

 
 

 
 

Vrednost celovitosti    

Vrednost izvornosti 
 

Vrednost reprezentativnosti –  

Vrednost retkosti   
 

Vrednost starosti  

 
 



177 

Biografije autora 

 

think-tanka 

RCC  
 
Kristina Biceva 

 
 

 
 

  

  
 

-Handan 

-
 

 
 -

 

 
 

 

 

 
 



tvo fotografija:  

 

 

  

 
 

 
 

 
 

 
 

 -
 

 
 

 
 

 
 

 

 
 

  

 
 

 
 

  
 

 
 

 
 

  
 

 
 



  

Disclaimer: Biznis plan za rehabilitaciju kulturnih dobara: pr
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